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Freewine is….

•An innovative technical protocol for the 

highest healthiness of wine

•A new product for a new market

•A trademark® identifying wines following 

this technology

•A group of wineries (Italian) who trusted 

and invested in it



A group of producers….

February 23rd 2012
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Production area 

2
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Freewine production

2010-2011

on www.freewine.eu

Flexibility and 

adaptability to all

varieties and 

geographical zones



Freewine wines 2010

Nature

Dal Cero

1909

Ancilla Lugana

Creorosso

Le Pignole

Terre Verdi

Terre Verdi

Runcaris Freewine

Fattori

Phasis - Auso

Tenute Fasanella

Anima Flava-Rubra

Sei Terre

Zero Blanc e Rosé

Roveré della Luna

Amorosso

Amorosso

Bolla 

Amarone 
in affinamento



Freewine wines 2011 

Cantina Sociale Roverè della Luna
Zero Wine Rosé IGP Vigneti delle Dolomiti 2011 
Zero Wine Blanc IGP Vigneti delle Dolomiti 2011 

Cantine Bolla
Amarone della Valpolicella DOCG 2010 (sperimentazione)
Responsabili: Luca De Palma, Christian Scrinzi 

SeiTerre
Anima Flava Garganega IGT Veneto 2010
Anima Rubra Sangiovese IGT Toscana 2010 
Responsabile: Matteo Crema 

Cascina Belmonte
Singia IGT Benaco Bresciano Rebo 2011 
Responsabile: Enrico Di Martino 

Cascina Garitina
Villalta Barbera D'Asti 2011 
Responsabile: Gianluca Morino

CITRA
Montepulciano d’Abruzzo DOC 2011
Responsabile: Lino Olivastri

Castello di Stefanago
Muller Thurgau IGP Provincia di Pavia 2011 
Croatina IGP Provincia di Pavia 2011 
Responsabile: Antonio Baruffaldi 

La Travaglina
Barbera 2011 
Responsabile: Stefano Bottiroli 

Lepore
Montepulciano D'Abruzzo DOC 2011 
Responsabile: Marica Mosca 

Marcato
Pure Bianco IGT Veneto 2011 
Responsabile: Enrico Marcato 

Marco Rabino
Baldore Barbera d'Asti DOCG 2011 
Responsabile: Marco Rabino

Masseria Duca D'Ascoli
Nero di Troia IGP Puglia 2011 
Responsabili: Antonella Briglia, Sieghard Vaja 

Pisoni
Merlot IGT Dolomiti 2011 
Responsabile: Marco Pisoni

Provenza
Lugana DOC 2011 
Responsabile: Fabio Contato 

Quinta Della Luna
Cabernet Franc 2011 
Responsabili: Marco e Monica Vettor

Vezzoli
Franciacorta Brut DOCG 2011 
Responsabile: Raffaello Vezzoli

Villa Medici
Bardolino Novello 2011 
Custoza DOC 2011 
IGT Bianco Provincia di Verona 2011 
Responsabile: Luigi Caprara



Freewine values

Respect for the

individual

consumer

Highest expression

in wine of the

combination between

grape variety and

area of origin

Responsible and

sustainable

technology use

as tool for

objectives

achievement
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Advantages for

Producer

� Opportunity of cohesion among producers (system) 

avoiding solitary actions

� Added value and recovery of value, dignity and contractual

force for wine

� A driving force behind the whole production

� A response to already present market requests

�What is Freewine for the market? A production philosophy, a certified

garantee of healthiness, a scientific method

� Opportunity of differentiation from competition and 

image positioning
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Target: Promotion

Promoting Producers’ wine following Freewine

to catch the attention of consumers and professionals (opinion 

leaders, journalists & bloggers, buyers, brokers, restaurateurs,

wine shop owners, sommeliers, etc.)

the underline taste quality and quality of life Freewine 

associated 

to generate a request of the market

together with the Producer!
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Freewine audience



Web site and newsletter: name, web site, sheet

The marketing staff services

Freewine brand promotion

Events

Support to understand sale channels

First step

Exhibitions

Advertising and articles

Social network

Services: information in italian&english

and user licences of the mark, certificates

Second step (to define)



License use of Trademark®

• Freewine® is a trademark and its use is included in the “Fare 
Freewine Insieme 2012 Export” commercial offer

• Necessary conditions: the quality criteria and adherence to 
Freewine protocol

• User Manual

Reduced content of 
sulfur dioxide

Content of total SO2
below 50 mg / liter

Total absence of sulfur 
dioxide

Content less than 
10 mg / liter



Packaging

An info point on the 
bottle: COLLAR
a service for consumer

QR-Code, the code to help 
remember information 
and connect to web site 
(by smartphone )



Wines sheets

•At disposal on web site



Web 

Site

www.freewine.eu

relation
knowledge
marketing
sell



Consumers vs So2



Newsletter

Up to grade Freewine Community 

consumers

opinion leaders

wineries

trader

media

sector professional

(more than 4.000 contacts)



Events and exhibitions



Press release
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Twitter.com

@freewinenet

Social Media

Facebook.com

/freewine.eu



Scientific Support

•R&D “work in progress”

•University of Verona

Dept. Biotechnology

•CNR Pisa Institute of Biology and 

Agricoltural Biotechnology
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Some pics 2012 marketing plan
(target: end-consumers and trade)
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Vinitaly 2012
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London LIWF 2012
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Videos
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Next > September 29-30 

FREEWINE DAY
in Castello di Stefanago
a Freewine winery
in Pavia (Lombardy – Italy)



Good tasting!



Drinking with 
moderation…

...is good for health



…and also for the spirit!
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Remember

“Wine is good,
but can do

even better”.Thank you!

marketing@freewine.eu


